Grad-App-Alooza Traffic By Hour:
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Check-in Form (HubSpot) Data:
Performance Analyze Submissions
Date range: | 8 01/26/2026 1o @ 02/24/2026
Last 30 duys Save report
Date range: From 01/26/2026 10 02/24/2026
VIEWS CONVERSION RATE SUBMISSIONS
380 89.47% 340
A 37900%
Click-through rate, form views, form conversion rate and submissions are not availoble for pop-ups that don't contain forms.
Submissions ¥ Save report

Date range: From 01/26/2026 10 02/24/2026

Campus Cast Email Marketing- Sent Feb. 23rd the day before

M Total



Subject: Grad-App-Alooza: One-Stop Event for Graduation, Transfer & Career Planning Date Sent : 2/23/2026  Status: | Bounced v|| Create ¢

Consolidated Email Tracking Advanced Email Tracking Standard Email Tracking

Time Sent: 4:26:50 PM Emails Sent Delivered

7547 7547

Opened Clicked Thru Spam Reported Unsubscribes

559 4 0 0

Notification: Top Priority Email Addresses
Segmentation: Student

Priority: Non-Emergency

Groups: 4262 Under 50 022326 GL Test

100.00% 7.41% 0.00% 0.00%
Email to students who are not close to graduation.
Subject: You may be ready to apply for graduation!  Date Sent : 2/23/2026 Status: | Bounced v Create!
Consolidated Email Tracking Advanced Email Tracking Standard Email Tracking
Time Sent: 3:57:05 PM Emails Sent Bounced Opened Clicked Thru Spam Reported Unsubscribes
Notification: Top Priority Email Addresses
Segmentation: Student 857 0 105 25 0 0
Priority: Non-Emergency - - S S - - -
Groups: 4262 50 Plus Email 022326 0.00% 12.25% 0.00%

Email to students who are close to graduation — those 50+ credits.

Previous Year Email Marketing (Hubspot)- Sent Feb. 12th to Close to Grads only

Open rate 74.79% o ® Click rate 28.81% o Reply rate 0% @
Excluding bots @ Excluding bots @
Including bots, this open rate would be 77.79% Including bots, this click rate would be 29.41% Unique replies @ o
Make sure you're using a HubSpot connected inbox as
Unique opens, excluding bots @ 623 C”Ck—Through rate 38.52% o your reply-to address to track replies
Total opens, excluding bots @ 2058
Excluding bots @
DESKTOP 0% MOBILE 3% OTHER 97% @ @

Including bots, this click-through rate would be 37.81%

Unique clicks, excluding bots @ 240
Total clicks, excluding bots @ 526

DESKTOP 27% MOBILE 73% OTHER 0% @

EMCC Graduation Qualification #1a

e Transfer Rep
Feedback:https://docs.google.com/forms/d/16EhvSz03peySRIQfEDHwWSy9yz0-5qgjPPaxil
N9BRzq0/edit#responses
Employer Feedback: & Employer Feedback Form (Responses)

e Student Feedback:

https://docs.google.com/forms/d/1ifXxGtN2d16hpWYHRqqGvOi7S13kMganBnEI3IAINK
O/edit#responses



https://docs.google.com/spreadsheets/d/1kvmk9HwFU8qk7TwVIuxcWMYs_Z-dQ9Sq4OaHHQbB9IA/edit?usp=sharing_eil&ts=69a5e094
https://docs.google.com/forms/d/16EhvSz03peySRlQfEDHwSy9yz0-5qjPPaxiIN9BRzq0/edit#responses
https://docs.google.com/forms/d/16EhvSz03peySRlQfEDHwSy9yz0-5qjPPaxiIN9BRzq0/edit#responses

